
ChewFit Social Media Content Calendar

Time Slot Facebook Post Details Twitter Post Details Instagram Post Details

Day 1

9:00 AM

Post Title: Client

Testimonial

Content: Duo-picture of

before and after results of

a client.

Note: Image

Post Title: Co-Founder

Endorsement

Content: A quote from the

co-founder stating that

Chewfit is effective.

Note: Image

Post Title: 30-Day Free Trial

Content: An announcement

of a 30-day free trial with

ChewFit packaging.

Note: Image

1:30 PM

Post Title: Healthy is

Wealthy

Content: A motivational

message about health.

Note: Image

Post Title: Motivational

Graphic

Content: Showcasing

packaging.

Note: Image

Post Title: Benefits of

ChewFit

Content: A deep dive into

benefits

Note: Image



5:30 PM

Post Title:

Transformation Tuesday

Content: Before and after

results of a real client.

Note: Image

Post Title: Success Story

- Stacy

Content: A testimony from

a real life client of how

ChewFit changed her life.

Note: Image

Post Title: Love Your Body

Quiz

Content: A quiz to the

audience about why they

aren’t hitting their fitness

goals.

Note: Image

Day 2

10:00 AM

Post Title:Water Tip

Content: Staying

hydrated while being on

ChewFit.

Note: Image

Post Title: CEO

Statement

Content: A statement from

the CEO of ChewFit.

Note: Image

Post Title: Love and Cherish

Content: Eye-catching post

that encourages friends to

use ChewFit together.

Note: Image



3:00 PM

Post Title: ChewFit

Ingredients

Content: List of key

ingredients that are in

Chewfit.

Note: Image

Post Title: Health

Shouldn’t be an Issue

Content: A motivational

image stating that health is

vital and includes a

hashtag.

Note: Image

Post Title: Friend Discount

Content: A duo spotlight post

that encourages a discount

when a friend joins.

Note: Image

6:00 PM

Post Title: Kelly Clarkson

Testimony

Content: A celebrity

endorsement and sale

announcement by Kelly

Clarkson.

Note: Image

Post Title: Text Chain

Content: A playful post

hinting at friends texting

about ChewFit.

Note: Image

Post Title: Every Body is

Worthy

Content: A motivational post

with graphics that show fit

women to encourage the

audience to use ChewFit.

Note: Image

Author’s Note: My approach for this campaign was to highlight endorsements,
benefits, education and the overall feel of ChewFit. The overarching theme for the posts



is to emphasize ChewFit as a transformative, yet approachable, weight loss solution.
Each post is crafted to showcase a different facet of ChewFit's benefits. Through
personal success stories, expert endorsements, or highlighting product benefits I aimed
at providing value and driving conversions. There’s a strong focus on inclusivity, with
messaging that assures followers that no matter where they are in their journey,
ChewFit can help them move closer to their goals. I wanted to create visuals that were
clean and vibrant but also showcased what was going to be posted on each platform.
The hashtags used in the posts are used to drive engagement as well as the vibrant
visuals. My target audiences vary when it comes to each platform as Facebook is for
the older generation of women while Instagram and Twitter cater towards Millenials and
Gen Z. The content is fully drafted for a two-day span with a mix of post types—each
designed to work cohesively across Facebook, Twitter, and Instagram, but with
platform-specific nuances. I’ve made sure to balance visual storytelling (through
compelling images) with concise, engaging copy that highlights ChewFit’s unique value
proposition. Each post is tagged with relevant hashtags, making it easy for users to find
and engage with the brand. My main focus was to use different graphics for each post
on every platform so the audiences weren’t receiving the exact same information. I also
included a real-life endorsement because the use of influencers in branding is growing
and I felt that it was necessary for the Facebook feed that I curated. My color scheme
was my favorite part about crafting this feed because I was able to use my creative
thinking to make an entire campaign from scratch. I am seeking for feedback on the
length of my captions and if they need to be shortened. I would also appreciate
feedback on the color scheme of my posts and if the versatility is too overwhelming and
if there could be more connection between each platform.
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